
Breast Screening service  
 

I started working with Marc Schmid roughly about sept/oct 2107. With the funding from Marc, the 

total number of followers to the page had dramatically increased. 

 

 

 

 

 

 

 

 



Established community pages 
 

This geographical location was a challenge for the Breast screening service. This was because 
the mobile unit had been decommissioned after 10yrs and local ladies had to travel, this 
resulted in negative feelings from our cohorts. Therefore, positive community engagement 
posts were crucial. The digital approach resulted in an overall increase in uptake for both GP 
practices, which had been in decline for the last 10yrs. 

 

 

 



Hard to reach and health inclusion groups 
 

 

 
 
This post being published over Facebook was a very positive move. We were able to 
highlight this positive screening experience in a hard to reach client group, who report of 
negative healthcare experiences. By adding the comment underneath, we are encouraging 
the trans ladies to interact and directly message the page. This direct messaging allows the 
client to remain a certain level of anonymity.    
 



 

 

Nationally, there is a low uptake in the learning disability cohort accessing screening. We have 

performed a number of engagement posts with various disability organisations across the city. 

 

 

 



Engagement reach 
 

The animation has reached 41,869 people and had 405 shares. 

 

 

 



 

 

 



 

 

Negative comments 
 

This was the negative comments I was talking about on the animation post. 
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